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KANNUR .Y" UNIVERSITY

(Abstract)
B.B.A Hospital Administration Programme under Choice Based Credit Semester System in Outcome
Based Education system (OBE) in Affiliated colleges- Scheme and Syllabus - lmplemented wirh etfect
fuom 7023 admissions - Orders issued.

ACADEMIC C SECTION
ACAD/ACAD C4125495t2023 Dared: 09.02.2024

Read :-1.Go. (M S) No.371/2022lHEDN dared O!.O7.2023
2. U.O. No. Acad/Acad A2ll37 6712023 dt O4.1O.2O23
3. Syllabus submitted by the Principal, Devamatha Arts and Science College, Paisakkary
dtd.04.12.2023
4. Acad/Acad C4 I 25 495 I I 20 23 date d t5.L2.2023.
5. Remarks furnlshed by the subject expert, Dr. Bindu K vide e- mail drd 27.72.2023
6. Remarks furnished by the subject expert, Prof. Gabriel Simon Thattll vide e-mail dated
3r.oL.2024
7. Orders of Vice Chancellor in file of even No. dated 8-2-20?4

ORDER

1. As per paper read (1) above sanction has been accorded by the Government, to start B.B.A Hospital
Administration programme (CBCSS) at Devamatha Arts and Science College, Paisakkary and University
has granted provisional affiliation for the same vide paper read (2) above.

2. ln the circumstance of nonexistence of Board of studaes, the Principal, Devamatha Arts & Science
College, Paisakkary forwarded the syllabus of the programme for approval vide paper read 3 above.

3. Considering the exigency of the matter, the Vice chancellor has entrusted the Dean, Faculty of
Commerce and Management Studies and former Chairperson, Board of studies in Management studies
to vet the the Scheme and syllabus of B.B.A Hospital Administration programme submitted by the
College authorities.

4.These experts after vetting the syllabus remarked that the programme is well structured and meets the
requirement of a UG programme in BBA. the content is adequate and the same can be implemented as
designed (paper read (5) & (6) above.

5. The Vice Chancellor, after considering the matter in detail and in exercise of the powers of the
Academic Council conferred under section 11(1) Chapter lll of Kannur University Act, L996 and all other
enabling provisions read together with, accorded sanction to approve and imptement the Scheme
and Syllabus of B.B.A Hospital Administration programme under Choice Based Credit
and semester system ( in oBE- outcome Based Education system) in Atfiliated Colleges under
the University w,e.f 2023 admission , subject to report to the Academic Councit.

6.The Scheme and Syllabus of B.B.A Hospital Administration programme under Choice Based Credit
and Semester System ( in OBE- Outcome Based Education System) in Affiliated Colleges under the
University w.e.f 2023 admission is uploaded in the University website.

sd/-
Narayanadas K

DEPUTY REGISTRAR (ACAD)
For REGISTRAR

7. Orders are issued accordingly.



To: 1. The Principal, Devamatha Arts and Science College, Paisakkary.
2. Convenor, Curriculum Syllabus Monitoring committtee.

Copy To: 1. The Examination Branch (Through PA to CE)
2. PS to VC / PA to PVC / PA to R/PA to FO
3. DR / AR 1 (Acad) / AR ll Exam/SWC/Acad D/Computer Programmer
4, SF / DF /FC
5. lT Centre (for uploading on the website)

Forwarded / Bv order

"y'SECTION OFFICER

L
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BBA HOSPITAL ADMINISTRATION PROGRAMME

Credit and courses
Sl no Category of course Numbcr of courses Crcdits
l English Cornnron course(ECC) 2x4 =8

2x3=6
l.+

2 Additional Common course(ACC) 2x4=8 8

General Awareness Course
Ability Enhancement course(AEC)
Skill Enhancement Course (SEC)

2x4:8
2x4:8 l6

4 Core coursc(CC)
Discipline Specitic Elective course(DSEC)

64

f Cornplementary elective Course(CEC) 4x4:16 l(r
6 Generic Elective Course(CEC) lx2:2 2

T'otal 120

Semester Coursc l.itle* Type of
Course

Credits Hours
per
week

Total
Credits

Total
Hours

t

English Common Course I ECC 4

22 25

English Common Course II ECC 3 .+

Additionat Common Course I ACC .l 5

Core Course I.
Principles and Practices of Management CC J 3

CorrplementaryElectiveCoutse I
Statistics for business decisions

CEC I I

ComplementaryElectiveCourse2
Managerial Economics

CEC I I

II

English Common Course III ECC I 5

2t

English Common Course IV ECC 3 I
Additional Cornmon Course ll ACC -1 )
CoreCourse2
I{ospital Architecture,Plaming and
Mair'ltenance

CC 2 3

Core Course 3

Entrepreneurship Developn.tent
CC + 4

CornplenrcntaryElectiveCourse3
Quantitativc Tcchnique for Busincss
Decisions

CEC 1 I

2



Skill Enhancernent Course I
Nurerical skills

SEC 4

AEC 4 4

CoreCourse4
Financial Accoun

CC .1 6

enlenIMarke M
CorcCoulse5 CC 4

III

ComplementaryElectiveCourse4
Health Care Laws, Ethics and Medical
Terminolo

CEC 4 5

20 25

CorcCourse6
Human Resource Mana ement

CC .1 6

entenI
CoreCourseT
Financial

CC .1 5

tions Mana ernentHos tal
CoreCourse8 CC] 4 5

CoreCourse9
Industrial Visit and R ft

DSEC 0

H<t ital Intbrrnation S tclrl
Skill Enhancement Course II SEC .l 5

IV

Ability Enhancemenr Course II
Environmental studies

AEC -1 I

)t 25

CoreCoursel0
Business Research Methods

CC -+ 5

CorcCoursc I I

mentAccountin for mana
CC ()

CoreCoursel2
Elective I

DSE I 6

Corecoursel3
Elective II

DSE .l

Generic Elective Course GEC )

t8 2-s

CoreCou'se l4
isation Behaviouro

CC .+ 6

CoreCoursel5
and PracticeBankin Theo

CC -1 5

ColeCourse l6
ital Orientation TraininHos

CC l

CoreCoursel T

Elective III
DSE I 6

\/l

CoreCourse l8
Elective [V

DSE .l 6

l8 25

Tot:rl Il0 I50

3

5

Ability Enhancernent Course I
Personality development and
communication skills

-1
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PARTA:

BBA CORE COURSES WORK AND CREDIT DISTRI BUTION

(2019AOMtSStON ONWARpS)

COURSE
CODE

COURSETTTLE SE,TIESTER HOURS
PER
WEEK

EXA'r\I
HRS

l BO IBBA Core Coursc I.
Principlcs And Placticc Of
Marlagement

I _l
3

2BO2BBA CoreCourse2
Hospital Architecture,Planning and
Maintenance

II 3

2803BBA CoreCourse3
Entrepreneurship Development

II 4 4
3

3BO4BBA CoreCourse4
Financial Accounting

tII 6 4
l

3BO5BBA CoreCourse5
Marketing Management

III 5 4
3

48O6BBA CoreCourse6
Human Resource Mana t

6 4
3

48OTBBA
Financial M

IV 5 4 J

4BO8BBA CoreCourse8
H ilal ions Mar.t enlent

IV 5 -1 3

48O9BBA CoreCourse9
Industrial Visit And

rV 0 t

5B I OBBA CoreCourse l0
Business Research Methods

5 I
58I lBBA CoreCoursel I

Accountill For
6 .1 3

5B I28BA Core l2
Elective I

6 4

58 I3BBA Core [3
Elective II

6 4 l

6B I4BBA
o isation Behaviour

VI 6 .+

68 I5BBA
Banki

-f hc and Plactice
V1 1

CoreCoulsc l6
Hospita I Oricntation Train ing VI ) )

68 I TBBA CoreCoursel T

Elective III
Vt 6 4

6I-] I SBtsA Corecor,rse l8
Electivc [V

VI 6 4 J

4

CREDIT

Z

IV

CoreCourseT

3

CoreCourse l4

CoreCourse I 5 )

68 I68BA



PARTB

GENERAL AWARENESS COURSE

IC02BBA

2C03 BUA

COURSE
CODE

COTr RS ITITI-E SI.]}I ES'TER HOURS
PERWEEK

CR[DIT EXAXI
HRS

5B I28BA Health Care
Environment and
Management

6 1

58 I3BBA Hospital Faciliries
Management

6 J

68 I TBBA Patient Care
Management

VI 6 1 -)

68I8BBA Health Insurance and
Medical Tourisrn

VI 6 I 3

COURSE
CODE

COURSETITLE SENIESI'ER HOURS
PER
\\,EE,K

('tt l- t) I1- EXAr\I
I{RS

3AI IBBA Skill Enhancenrcnt Course I

umerical Skills
III _5 .1 J

3AI28BA Ability Enhancement Course I
Personality Development and
Communication Skills

III I I J

.IAI3BBA Skill Enhancement Course II
Hospital information System

IV 5 )

.1A I4BBA Ability Enhancement Course II
Environmental Studies

IV I .1 3

COURSE
CODE,

COURSE,TITLE SE\I I.]STEIT HOURS
PERWEEK

C'RIiD IT' EXAM
HRS

]COIBBA Statistics for business decisions I -+ .+

Managerial Econornics

Quantitative Techuiques For
Business Dccisions

I -l

.+

1

4ll

]C04BBA Health Care Laws, Ethics and iII f .1

DISCIPTINESPECIFICELECTIVECOURSES HOSPITAL

ADMINISTRATION

PART C

COMPLEMENTARY ETECTIVE COURSE

3l

4

.1



lMedical Terrinology

COURSE
CODE

COURSETTTLE SE\IF,STER HOURS
PER
WEEK

CREDIT E\.\tt
HRS

5D0l BBA Customcr Relationship Management 2 2
-)

5D02BBA ServiceMarketing ) 2 2

5D03BBA E-Conrmerce 2 ) 2

5D0.+BBA Event Managcrnent 2 l

5D05BBA Disaster Management 1 2 2

(;

GENERICELECTIVECOURSE



CONTINUOUS INTERNAL ASSESSMENT

EVALUATION FOR GENERIC ELECTIVE

ASSESSl\T I:NT WEIGHTT\CE

EXTERNAL .1(40MARKS)

INTERNAL l(I0MARKS)

C()}IPONI.-NT'! WEIGHTAGE*.* RENI..\RKS

COMPONENTI
INTERNALTEST

2 TWOTESTS

(6MARKS)

COMPONENT 2
ASSINGMENTiSEMINARA/'IVA

I INDIVIDUALORGROUP

(4MARKS)

ASSE,SSMENT \\.EIG H'I'AGE

EXTERNAL 4(2OMARKS)

INTERNAL I(5MARKS)

7
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CORE COURSE I: PRINCIPLESAND PRACTICES OF MANAGEMENT

SEIVESTER HOURS
PER WEEK

EXAM
HRS

l BOl BBA 3 3 3

R E UTCOME

CO I :Acquaint with the basics of management.

C02: Understand the process and functions olmanagement.

CO3: Farniliarize lhe students with the current management practices.

Co4: Develops administrative skills

Module l:Management: Definition, Nature, Purposc, Scope, Features, levels and functions-

Evolution of Management Thoughts- classical, neo classical and rnodem, Contributior.rs made by

Taylor, Fayol , and Maslow.

(20 Hrs)

Module ll: Planning and organising: Planning-Meaning, Nature, characlefistics, types, steps

in Planning - Decision rnaking Process - types of Decisions. Organising - Meaning, Principles,

Delegation ofAuthority- centralisation and decentralisation-meaning and differences

(20 Hrs)

Module lll: Staffing and directing: Staffing- meaning. process. Directing - Meaning,

Naturc, Principles, Ilnportance, Elements .Controlling- meaning, process-,control techniques-

Need for co-ordination.

(20 Hrs)

Module lV: Trends in Management -

Work life balance-meaning, components (self nranagement, time management.

stress lnanage ment).BPO - KPO - meaning, impofiance and diffcrences

(12 Hrs)

8
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Books for Reference:

I . Principlcs of Management LM Prasad, Himalaya

2. Harold Koontz & Heinz Weihrich, Essentials of Management, Tata Mccraw Hill, New Delhi

3. P.C.Tripathy And P.N.Reddy, Principles of Managemenr, Tata Mccraw Hill, New Delhi
4. fucherd L Daft, Principles of Management, Cengage Leaming, India Edition, New Delhi.
5. T.Ramasami, Principles of Management, Himalaya Publications, Mumbai.
6. S.P.Robbins, David A Decenzo and Mary Coulter, Fundamentals of Management, Pearson

Education, New Delhi.

Marks includinq choice:

Module Marks

I T'7

II t'7

III l6

IV l0

Toral 60
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SEMESTER I

COMPLEMENTARY ELECTIVE COURSE I: STATISTICS FOR BUSINESS
DECISIONS

SEMESTER COURSE
CODE

HOURS
PER WEEK

CREDIT EXAM
HRS

I l COl BBA 4 4 J

COURSE OUTCOIVES

QQ]: Understand the importance and relevance ofstatistics, primary data, secondary data

and the statistical tcchnique as applicable to business

CO2; Classity. tabulate and rcprcsenl the statislical data in appropriate tnenncr using

statistical methods

CO3: Analysis trend and seasonality in a time series data

Qql: Construct index numbers and cnable to compare thc price rnovcments of

commodities over different tirne petiods.

CO5: Identify the correlation between variables

C06: Problem solving and fit the regression line which enable to draw conclusion about

data distribution.

Module I

Introduction -Meaning and Definition of Statistics-Functions-scopc-uses-advantages and

limitations-Collection of data-types of data - Prirnary data, Secondary data, Classification and

tabulation of statistical Data- Diagrammatic and graphical representation ofdata
(20 Hrs)

Module ll
Time series- Components- Methods of studying secular lrend- Free hand curvcs-Scmi

Average Method- Moving Average Method-Method Least Squares

(15 Hrs)

tVlodule lll
lndex Numbers- meaning and definition-uses-ProbleIt'ts in the construction oflndex

nutnbers- Types oflndex numbers- Methods of constmction oflndex nulrrbel's- Tests- Fixed

10



base and chain base methods-Consumer price index: uses and methods of construction

(17Hrs)

Module lV
Correlation and Regression Analysis-mcaning- definition-Methods of correlation-

Karlpearson's coefllcient ofcorrelation -Spearman's Rank conelation- concurrent Deviation

method-probable error-Sirnple Regression Analysis-regression line-regression equations-

algebraic methods and their applications in business. (201-hS)

References

Statistical Mcthods- S.P.Gupta

Busincss Statistics- J.K Sharma

Business Statistics- P.R.Vital

Fundamentals of Mathematics and Statistics by V.K.Kapoor and S.C Gupta

Marks includinq choice

Module Marks

I t7

II t7

III l6

IV t0

Total 60
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SEMESTER COURSE
CODE

HOURS
PER WEEK

CREDIT EXAM
HRS

l CO2BBA 4 4 3

SEMESTER I

COMPLEMENTARY ELECTIVE COURSE ll: MANAGERIAL ECONOMICS

COURSE OUTCOMES
CO l .Understand basic managerial economic concepts
CO2.Understands eionomics and related disciplines and relationships
CO3. Apply economic analysis in the formulation of business policies

QQ[.Use economic reasoning to problems of business

lrlodule I

lntroduction to Managerial Economics: Concept, meaning, scope. Managerial economics and
other disciplines. Basic economic concepts in decision making.

(20 hours)

Module ll
Demand Analysis:- Larv of demand, Detemriuants of demand. Price elasticity of demand,
Income elasticity ofdemand, cross elasticity ofdemand, uses ofelasticity for analyzing demand.

(20 hours)
Module lll
Cost Analysis: Cost concepts and dcterrninants of cost, cost output relationship in shorl and long
period. Supply: Introduction to supply and supply curves.

(20 hours)

Module lV
Pricing Analysis: Pl'ice determinttion under perfect. impe rfect competition and monopoly.
Types ofpricing methods (12 hours)

L2



References:

l. Managerial Economics: Analysis, Problems and Cases, P.L. Mehta.

2. Managerial Economics: Varshney and Maheshwari.

3. Managerial Economics: D. Salvatore.

4. Managerial Econornics: Pearson and Lewis

5. Managerial Economics: G.S. Gupta

Marks incl nq choice:

Module Marks

I I"t

It t"t

III t6

IV t0

Total 60
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Semester Course Code Hours per Week Credit Eram hours

2 2BO2BBA -1 2 3

II SEN,,IESTER

CORE COURSE II

2BO2BBA: HOSPITAL ARCHITECTURE. PLANNING AND }IAINTENANCE

Objectives:

> To understand the necessity of architecture and planning in Hospitals

> To get familiarised with the designing and maintenance of hospital systems

UNIT. I

Hospital as a system: Deflnition of hospital - classification of hospitals - changing role of
hospitals - role of hospital adrlinistrator - hospital as a system - hospital & conmrunity.
l0 Hours

UNIT II

Planning: Principles of planning regionalization - hospital planning teatn - planning process

size of thc hospital - sitc selcction - hospital architect - architect repon equipping a hospital -interiors & graphics constniction & comniissioning - planning 1br preventing injuries -electrical saf'ety l0 Hours

UNIT III

Technical analysis: Assessment of the demand and need for hospital services - factors influencing
hospital utilization -bed planning - land requirements - project cost - space requirements 

-hospitaldrawings & documents-preparing project repon. l0 Hours

UNIT I\I

Hospital standards and design: Building requirement - Entrance & Ambulatory Zone - Diagnostic
Zone - Intermediate Zone - Critical zone - Service Zone - Administrative zone - List of Utilities
- Communication facility - Biomedical equipment - Voluntary & Mandatory standards - General
standards - Mechanical standards - Electrical standards - standard for centralized medical gas system

- standards for biornedical waste 15 Hours

UNIT V

Facilities planning: Transport - Communication Food sen ices - Mortuary [utbrmation system

- Minor facilities - othel s. 9 Hours

REFERENCES

G.D.Kunders, Designing For Total Quality In Health Care

Gupta S.K;Sunilkant Chandra Shekhar; R Satpathy, Modern Trends In Planning And Designing Of
Hospitals

Syed Amin Tabish,Hospital And Nursing IIomes Planning, Organisations & Management

G.D.Kunders, Hospitals, Facilities Plamring And Management
14



Unit Marks

l l0

II l5

III l5

IV l0

l0

'l-o ta I 60

lt/arks includinq choice:

15



SEIVESTER II

CO[/PLEIVENTARY ELECTIVE COURS E lll :QUANTITATIVE TECHNIQUES FOR
BUSINESS DECISIONS

SEMESTER COURSE
CODE

HOURS
PER WEEK

CREDIT EXAIV
HRS

il 2CO3BBA 4 4 3

COURSE OUTCOME
CO1. Understands concepts of quantitative techniques

CO2. Develops analytical thinking and logical reasoning for effective decision

making CO3. Apply probability theories in real life situations

CO4. Understands theoretical distributions and hypothesis testing and its applications

in live situations

Module l:

Quantitative Tecliniques-lntroduction-Meaning and definition-Application of Quantitative
Tcchniques in business-Linritations ('12 hours)

Module ll:

Probabiliry -Concept of Probability-Meaning and detinition-Approaches to probability-Theoretns

of probability-Addition theor em-Multiplication thcorem-Conditional probability-Invcrse

probability-Baye's theorenr. (15 hours)

Module lll:

Theoretical Distribution - Binomial distribution - Basic assumptions and charactcristics - Fitting

of binomial disrribution - Poisson distribution - characteristics - Fitting of Poisson distribution -

Normal distribution - features and propertics - Standard nonnal cun'c.

(20 hours)

Module lV:

Statistical Inference - Testing ofhypothesis - Ptocedure -Null & Altelnatc hypothesis - Level of
significance - Critical rcgion- Degrees of fi'ccdotr.r- Effors in testing- Tu'o tail test and One lail

tcst Parametric tcsts & Non patanrclric tcsts (only tlicory) (25 hours)

16



REFERENCE

I . S.P. Gupta, Statistical Methods, Sultan Chand & Co.

2. S.C. Gupta & V.K. Kapoor, Fundamentals of Mathematical Statistics, S. Chand & Co.
3. B.L. Agarwal, Basic Slatistics, New Age International
4. Quantitativc Techniques in Managemcnt : Vohra
5. R. K. Ghosh, S. Saha, Business Mathematics & Statisrics. New Central Book Agency

lVlarks in nQ choice:

Module Marks

I r0

II t7

III 20

IV l3

Total 60

t7



CORE COURSE III : ENTREPRENEURSHIP DEVELOPMENT

SEMESTER HOURS
PER WEEK

EXAM
HRS

2BO3BBA 4 4 /)

COURSE OUTCOI\4E

CO 1: Understand different stages of business and create innovative thinkers to take forward

new initiatives.

CO2: Acquaint them with the challenges faced by the entrepreneur

CO3: Farniliarize the students the entrepreneurship oppomrnities available in the society.

C04: Develop the motivation to enhance entrepreneurial competency.

lVtodule l: Irtroduction: The Entrepreneur: Definition, Ernergence of Entrepretreurial Class;

Theories of Entrepreneurship; Role of Social Economic Environment; Characteristics of

Entrepreneur: Leadership; Risk Taking: Decision Making and Business Planning. (18 Hrs)

Module ll: Concept ofwomen cntrcprenerr -problems ofwomcn entrepreneur -Promotion ola

Venture: Opporfunities Analysis; Extemal Euviromnental Attalysis- Ecotromic, Social aud

Technological: Competitive Factors; Legal Requirements ofestablishment ofa nerv unit and

Rising of F-unds; Vennrre Capital. (16 Hrs)

Module lll: Entrepreneuria[ Behaviour: Irurovation and entrepreneur: Entrepreneurial Behaviour

and psycho-theories, social responsibility. Entrepreneulial Development Programmes (EDP):

EDP, its role, relevance and achievements; role ofgovernmcnt in organizing EDP's critical

evaluation (20 Hrs)

Module lV:

Role Of entrepreneur: Role of an entrepreneur in econotnic grou,th as an innovator, generation ol

cmployment opportunitics, complimenting and supplemcnting economic growth, bringing about

sociat stability and balanced regional development of industries:

(18 Hrs)

SEMESTER II

COURSE
CODE

CREDIT

il

18



Books for

l. Entrepreneurship. : Vasant Desai.

2. Entrepreneurship Development: Taneja&arnp; S.L. Gupta.

3. Venture Capital -The Indian Experience: Pandey, I.M.

4. Environment and Entreprcneur Tandon B.C

5. A practical guide to industrial entrepreneurs: Srivastava S.B.

6. Project Preparation, Appraisal, Implementation: Chandra, Prasana

7. Entteplencurship Ncw Venture Creation; Holt

Marks i nq choice:

Module Marks

I l5

II l3

III t7

IV l5

Total 60

19



SEIVESTER COURSE
CODE

HOURS
PER WEEK

CREDIT

ilt 3B04BBA 6 4

COURSE OUTCOMES

QQI: Undclstands accounting concepts and principles

CO2: Apply knorvledge regarding concepts in the prcparation of final accounts of sole traders

!Q]: Understands the basic concepts of company, shares and share capital

CO4: Dcrnonstrates skills in preparation of final accounts of companics

Module l: lntroduction To Accounting: Meaning and Definition of Accountir.rg, Objectives of

Accourting, Accounting Cycle or Process. Branches of Accounting, Functions of Accounting,

Users ofAccounting, Limitations ofAccounting and Generally Acceptcd Accounting Principles-

Accounting Concepts, Principles and Conventions only. (30 hours)

Module ll: Final accounts of sole trading concern: Preparation of Manufacturing, Trading and

Profit and Loss Accounts and Balancc Sheets rvith Adjustmcnts for Outstanding and Prepaid

Expenscs, Accrucd and Unearncd incomes, Deprcciation, Bad and Doubtful Dcbts and Closing

Stock. (30 hours)

Module lll: Company accounts: Meaning and Definition of Companies, Characteristics of

Companies. Types of Cornpanies, Meaning of Shares and Sharc Capital, Types of Shares,

Accoulltirg Entries for Issue of Shares tbr Cash, Forf'eiture of Shares, and Re-issue of Shares.

(25 Hours)

Module lV: Final accounts of companies: Preparation ofBalance Sheet and Statement ol Protlt

and Loss Accounts. Corporate Dividend Tax (CDT), Intemal and External Reconstruction-

Amalganration. Merger and Acquisition (Theory Only).

(33 Hours)

20

III SEMESTER

CORE COURSE lV : FINANCIAL ACCOUNTING

EXAM
HRS



Reference

Advanced accounting : SP Jain and KL Narang

Advanced Accounting :Shukla, Grewal

Advanced Accounting: SN Maheswary

Advanced Accounting: BS Raman

Marks lncluding Choice

Modute

I l5

II l5

III l5

IV l5

Total 60

21,

Marks



IIISEMESTER

CORE COURSE V: MARKETING IVANAGEIVENT

COURSE OUTCOME

CO l.Develop knowledge on the concept modern marketing, marketing environment, marketing

mix, market segmentation and target rnarketing.

CO 2. Enhance knowledge on product decision, product mix, product life cycle, pricing strategies

and price discrimination

CO 3. Apply the concept of market promotion, market promotion mix and sales promotion

tcchniqucs in rcal business situations.

QQ_1!. Understand the new market realities, direct marketing, online marketing and customer

relationship marketing.

CO 5. Identify the key characteristics ofcustomer relationship rnarketing and common draw

back.

CO 6. Develop idea or.r branding and strategies of branding

CO 7. Acquire skilI in preparing advertisetnent copy very ef1-ectively.

Module l: lntroduction to Modern Marketing: Dcfinilion-Nature and lmportancc of
marketing, evolution of rnarketing, Marketing environnrent; Macro and Micro environment,

impoftant marketing concepts-selling and marke ting-Marketing rnix, consumer behaviour,

market segmentatioo; bases for market segmentation; Target Market ;Branding -definition,

irnportance , branding strategies and packaging.
(20 Hours)

Module ll: Product Decision: Concept ofproduct; Product Dinrension; Concept ofproduct

mix, Product line and Product Items; Product rnix Dimensions; Ncw product conccpt and reasons

of lhilure of the nerv product: Product Li1'e cycle- Concept of pricing: significance ofprice in

markcting; Pricing objcctives: Factors atTccting price; discounts and rebatcs; pl'icing strategiesl

price discrimination.

(20 Hours)

SEMESTER COURSE
CODE

HOURS EXAM
HOURS

llt 3BO5BBA 4 3

22

CREDIT



Module lll: Market Promotion : Concept of market promotion; Objectives of Market
Prornotion; Elernents of Market Promotion rnix: advenising, personal selling, sales prornotion,
publiciry and public relations; Advertising : functions ofadvenising; advertisement copy,
advertising media; types of advertising media; characteristics ofcffective media; ethicat aspects
oladvenising; Personal selling : Concept, Features and Signilicance; Dift'erence between
advenising and personal selling ; functions ofa salesman; characteristics ofa good salesman;
Distribution dccision: Physical distribution; channcl of distribution; Typcs of channcl
distribution; Sales promotion: sales promotion schemes; sample; coupon; price offl premium
plan; trade f'airs and exhibitions. (30 Hours)

Module lV: New Marketing Realities: Direct marketing and online marketing: Concept of
Direct and online Marketing; Activities; Bcnefits and Iimitations; Green Mar.keting: concepts;
Need a'rd Importance; Green Marketing etrorts a.d mana-qerial Implications; customer

Relationship Marketing(CRM): Concept and impoftance; Conrponents of CRM Programme:
Concept of e-CRM; Cornmon draw backs of CRM Prograrmne.

(20 Hours)

References:

| . Philip Kotler. Marketing Management- prentice Hall

2. Stanton, Etzel and Walker, Marketing Management-McGraw Hill
3. R. Saxena. Marketing Management- Tara Mccr.aw Hill

4. Majumdar, Marketing Research

5. Marketing Managelnenr : RSN Pillai and Bagavathy

6. Markcting Managelnent : SP Bansal

Marks lncluding Choice

N,[odule Marks

I I3

II l3

]II )0

IV l-+

Total 60
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III SEMESTER

SKILL ENHANCEMENT COURSE I: NUITI'IERICAL SKILLS

SEIVESTER COURSE
CODE

HOURS EXAM
HOURS

ilt 3A1 l BBA 5 4
COURSE OUTCOMES

Module lll: Theory ofequations: Meaning, types ofequations - simple linear and simultaneous

equariol.ls (Only trvo variables) Eliminations and substilution lnethod only. Quadratic equations

laclorizatiou and lbrnrula metltod (ax'-bx-c = 0 fonn only) Problems ou busiuess application'
(25 Hours)

tvlodule lV: Progression: Arithmetic Progr.essions, Finding the 'n' th term of an AP and also

sum to n tcnns ofAP. Inscrtion ofarithrnetic means in given terms ofAP and representation of

AP. Georretric Progression. Finding the'n' tli tenn of GP. Llsertion of GMs in given GP and

also representation of GP. Mathematics of finance simple and compound intefest( Simple

problems only)
(25 Hours)

References :

1. Applied Numerical analysis - P K Kirndasamy, K Thilakavathi, Gunavathi

2. Numcrical Inethods : Gerald

3. Essentials ofcollege mathematics for Business. Economics. lifc science and social

scieuce : Raymond Bameu. Michael Ziegler.

4. Business Mathetrtatics : Padmalochan Hazarika

24

CREDIT

CO l.Undelstand common numcrical rnethods

CO 2.Apply numerical lnethods to obtain approxirnate solutions to malhematical problems

CO 3. Analyscs and evaluate the accuracy of common numerical methods

CO 4. Derive numerical methods for various mathematical operations aud tasks

Module I: Arithmetic : Average, Mixtures - Ratios and propottions - Computations of interest -

Simple interest - Compound interest - elfective yield - Future value, present value -

Amortization - depreciation - continuous compounding.
(20 Hours)

IVlodule ll: Algebra : Real and inraginary numbers - Rational and irrational numbers - Set

theory- Union of sets- intersection of sets - Vcnn diagram - Eletnents of co - oldinate system.

nlatrices -operational rulss - Inverse ofa matrix. (20 Hours)



Marks lncluding Choice

Module Marks

t t5

II l5

III l5

IV l_5

Total 6lt

25



ABILITY ENHANCEIVENT COURSE I: PERSO Iry DEVELOPMENT AND

SEMESTER COURSE CODE HOURS

PER WEEK

CREDIT EXAIV

HRS

ilr 3A128BA 4 4 3

COURSE OUTCOIVES

qQj: understand the 'self tkough analysis of one's own strengths, lveaknesses, opportunities

and threats to face the challenging and competitive world.

CO2: Set lerv goals specific, measurable, achievable, realisable and tirne-bounded to reshape

the personality and identiS the shortcomings to be corrected.

CO3: Develop inter personal skills and problern solving skills.

QQ!: Untlerstand the role of body language in efl-ective comrnunication'

COs: Critically evaluate the need for stress managcnent and experience the essencc of different

techniques in reducing stress.

eee: perlbnti etl-ectively the assigned work to the ftlllest satisfaction; with utlnost concentration

and self motivation to achievc success in near future.

Module l: lntroduction to Personality Development: Definitior.r of Personality- Human

Crowth and Behaviour- Importance of Personality Developlnent- Techniques in Personality

development a) Self-confidence rhrough swoc b) Mnemonics c) SMART Goal setting d) Time

Managernent and cffective planning. (15 Hrs)

Module ll: communication skills: a) Intra personal comrnunication and types of Body

La[guage b) Inter personal Communication and Relationships c) Leadership Skills d) Team

Building and public speaking, written communication- Basics of Letter writing, memorandum,

notice, email, and report rvriting- Resume writing. (20 Hrs)

Module lll: Etiquettes and Manners: Social etiquettes, phone etiquettes, Customer interaction

etiquette, Dining- Busincss eliquettes- Prof'essional ctiquettc tips- Boss Management'

(12 Hrs)

Module lV: Presentation skills: Horv to face an Interview'l - Preparations before, during and

atler intewiew. DOs and Donts lbr intel"r'ie$'ee- Group Discussions- problem solving, Creativity

and Leadersliip skills.
(10 Hrs)

26

COMMUNICATION SKILLS



Module V: Stress Management:

Concentration and Relaxation exercises: Yoga, Meditation- Need for Work Life Balance- Role
of Emotional Intelligence and Spiritual Intelligence in SelfAcceptance and Self Growth.

(15 Hrs)

References

l. Pelsonality Devclopment and Communicarion Skills by S.S. Narula; rcprinted 2013.

2. Communicating at Work - Principles and Practices lbr Business and the Prolessions by
Adter, The McGraw Hill Company, 9th Edition

3. Business Communication and Personality Development by Biswajit Das
&lpseetaSatpathy, The Excel Publications, lsr Edirion

4. Developing Soft Skills by Robert M. Shert'ield, Rhonda J., Patlicia J. Moodi; Comersrone
Publications.

5. "The Art ofStress-Free Living" by Sri Sri Ravi Shankar.

5. Winning at L.rterviews by Edger Thorye, Showik Thorpe; Pearson Publicatioris, lst
Edition.

6. "How to stop worrying and start living" by Dale Carnegie.
7. Complete Guide to Relieving Stress and Living A Pcaceful Life - 2015 Edition by Jen

Steifer.

Marks lncluding Choice

Module Marks

I IJ

II t6

III l0

IV 8

l3
'l otlI 60
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IIISEIVESTER

COMPLEMENTARY ELECTIVE COURSE 4: 3CO4BBA: HEALTII CARE LAWS, ETHICS
AND N,IEDICAL TERMINOLOGY

Semester Course Code Hours per Week Credit Iiranr h orr rs

3 3C04I}BA 5 I 3

Objectives:

> To get acquainted with the legal provision and issues related to health care

> To familiarize with the medical terminologies

> To understand the ethical issues in health care system

Module I

Laws relating to Hospital formation: Promotion Forming society-The Companies Act-Law of
Partnership-A Sample Constitution for the Hospital-The Tamil Nadu Clinics Act - Medical Ethics

12 Hours

Module II

Laws relating Purchases and funding: Law of contracls-Law of Insurance-Ex port Import Policy
FEMA-Exemption of Income Tax for Donations-Tax Obligations: Filing Retums and Deductions at

Source. Laws pertaining to Health: Central Births and Deaths Registration Act, l969Recent
amendments - Medicat Termination of Pregnancy Act, l97l - Infant Milk Substitutes, Feeding

Bottles and Infant Food Act, 1992. 20 Hours

Module III

Laws pertainil'rg to Hospitals: Transplantalion of Human Organs Act, 1994 Pre-natal Diagnostic

Tcchniqucs (Regulation and Prcvention of Misuse) Act, 1994 - Medical Negligence - Mcdico Legal

Case - Dying Declaration-MCI act on medical education. The BiomedicaI Waste (Managen]ent and

l{andling) Rules-Radiation Saf'ety System. 18 Hours

Module I\r

Medical Terminology Glossary of medical terms: major Diseases and medical specialties-Roots,

Prftixes. Suffixes, Abbreviations and symbols-Common roots: element referring to, usage and

definition-Common prefixes and suffixes-Common abbreviations: depaftments, time, general

healthcare, routes ofmedication and laboratory-Symbols. 20 Hours

Module V

Iliness Classification and descliption of diseases-[nfection Control Medical asepsis. Nosocoluial

infection and cornrnunicable diseases. Reservoir, carliet' and nrode of ttanstnission Overuiew of
Hospital Seryiccs -[ntensive carc unit - Coronary care Unit -Bnrns. paraplegic & Malignant disease

treatrrcnt - t-lospital welthrc serviccs - ttospital standing services - Indiau red ctoss society -

Nursing selvices Pharmacy - Medical Stoles - I-{ousekeeping - Ward Management - Clelltlal sterile

supply depanment-Medical Records - F-atal docurrents - Medical Registers - Statutory records

)a 20 Hours



REFERENCES

Bm Sakharkar, Principles Of Hospital Administration And Planning 
-Jaypee 

Brothers Publications,

Francis Cm,Mario C De Souza ; Hospital Adminisrration - Jaypee Brothers Medical Publishers

Marks lncluding Choice

Module Marks

I t0

I] l5

III t0

IV l5

t0

Total 60

29



IV SEMESTER

CORE COURSE VI : HUIVIAN RESOURCE MANAGEMENT

SEMESTER COURSE CODE HOURS

PER WEEK

CREDIT EXAM

HRS

4BO6BBA 6 4 3

COURSE OUTCOIVlE

CO1:understand basic concept and principles of Human Resource Management.

C02: sensitize to the training process and methods.

CO3: equip rvith the importance of the performance managemeltt system in enlrancilrg

employee performance.

CO4: equip rvith the importance of the perfomance management system in enltancing

employcc perfonnancc.

Module l: Human resource management-introduction-meaning- evolution of Human Resource

management-objectives of HRM-importance of HRM-functions and process of HRM-HR

Manager-Duties and responsibilities. (15 Hours)

Module ll : Acquiring Human Resources - HR planning -treaning-imporlance of HR

planning-bcnetits of HR planning-HR planning process-job analysis-rneaning-process ofjob

analysis-n:ethods-Job description-colltcnts ofjob description-job specification- contents ofjoh

specit'ication-methods of job analysis-job evaluation -meaning-niethods-benetits- job

enlargement-job enrichnrent- Recruitment-meaning and definitiou-sources of recruitment-

selection-nreaning-steps in selection process-difference belween recruitluent and selection-

placement-induction and orientation. (25 Hours)

Module lll: Developing Human Resources- Training and Development- training- meaning-

need fbr training- training process-benefits of training-medrods of training-types of trainin-s-

impofiancc oftraining in HRD-Executivc developnrent. (16 Hours)

Module lV: Rewarding Human Resources- performance Appraisal-meaning-definition-

objectives-methods of performance appraisal-uses and limitations-compensation management-

objectives-wage system-time rate -piece rate-incentives-factors influencing wage system-

promotion- types-bases of promotion-benefits-transfer-types-demotion-reasons'

30



(18 Hours)

Module V: Human Resource Problems- Employee Discipline-meaning -importance-
Absenteeism-causes-measures to control absenteeism- labour turnover-lay off- grievance
reddressal-grieva.ce -meaning-causes of grievance-importance of grie'r,ance reddressal-
procedure ofgrievance handling. (16 Hours)

Skill Development Programmes

' Prepare chart showing the function of HRM and a brief explanation on the need for each
function

' Prepare an advertisement for recruitment and selection oflcandidate for any organisation
ofyour choice

. Dcvelop a fonnat for performance appraisal ofan employee.
' Choose any MNC and present your observation on training programme.

(18 Hrs)

References:

Human Resource Managemcnt-text and cases-VSp Rao
Human Resource Management-Aswathappa
Hurnan Resourcc ManagenrentL. M.prasad
Huntan Resource Managentent-T.N.Chabbra
Personnel Management-Edwin.B.Flippo.McGraw Hilt
Personncl Managcnrenr-C. B.Mamoria
Marks includinq choice:

Module Marks

I l0

II t7

1lr lt
IV t2

t0

Total 60
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IV SEIVESTER

CORE COURSE VII : FINANCIAL IVANAG EIVENT

SEMESTER COURSE CODE HOURS

PER WEEK

CREDIT EXAM

HRS

4BOTBBA 5 4 3

COURSE OUTCOMES

QQlUnderstand the concept and objective of financial management

CO 2. Develop the ability to select the feasible and viable investment proposal

CO 3. Apply decision making tools in organisational context

CO 4. Ability to assess the risk and retum of investment projects

Module l: Financial Management: Meaning, scope and objectives, Goals offinancial

management - Profit maximization - rvealth maximization (10 Hours)

Module ll: Cost of capital Meaning and significance - Colnputation ofcost ofDebt - cost of

preltrcnce capital - cost ofcquity - weighted average cost ofcapital. Capital slructurc -

Meaning and definition - Factors affecting capital structule - Optimal capital structure - over

oapitalization - under capitalization - EBIT - EPS analysis. (25 Hours)

If/Odule lll: Working capital Management Mcaning and dcllnition - conccpts of u'orking capital

- Factors at1'ecting rvor.king capital - types of $'orking capital- Financing of rvorking capital -

operating cvcle concept of estimating rvorking capital (Practical problerns and theorv)
(25Hours)

Module lV: Capital budgeting: Mcaning, definition - importancc - techniques of capital

budgeting - payback period - average rate of returll - Net present value method - profitability

mcthods - IRR - Merits anrl dernerits ofNon discounting and discounting tcchniques.
(30 Hours)



References:

l. Financial managcment : M Y Khan and P.K Jain
2. Financial managemellt: I MPandey
3. Financial management :R K Sharma &Shashi K Gupta
4. Financial ntanagclncnt : Prasanna Chandra
5. Financial n'tanagement :Geolfrey Knott

Marks includinq choice:

Module Marks

I 5

II t5

It 20

IV 20

60Total
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IV SEMESTER

CORE COURSE Vlll : .IB08BBA: HOSPITAI. OPERATIONS \IANAGEIIE\T

Sernester Course code Hours per rverk Credit Eram lrours

1 4BOSBBA d .3

Objectivcs:

> To identifo the important functions and its management in Hospitals

> To familiarise with the supporting services and procurement management of Hospitals

Module I

Front Office - Admission - Billing - Medical Records - Ambulatory Care Death in Hospital -
Brought-in Dead - Maintenance and Repairs Bio Medical Equipment 18 Hours

Module II

Clinical Serviccs - Clinical Depafimelrts - Out patient deparrme t (OPD) - httroduction - Location -
Types of patients in OPD - Facitities - How pattem of patients - Training and Coordination;

Radiology - Location - Layout X-Ray rooms Types of X-Ray machincs - Staff - USG - CT -
MRIECG. 20 hours

Module III
Supporting Services - House Keeping 

-Linen 
and Larurdry, - Food Services - Central Sterile Supply

Department (CSSD) 12 Hours

Module IV

Faciliry Location and Layout impoftance of location, factors, general steps in location selection - Types

of lay outs - product, process, service facility layoutWork standards, techniques of work measurement-

Work sampling, calibration of hospital equipn.rents. Productivity lneasures, value addition, capacity

utilizat;on, productivity - capital operations. HR incentives calculation, applications in hospital.

20 Hours

Module Y

Purchasing strategy process - organizing the purchasing function - financial aspects of purchasing -
tactical and opcrational applications in purchasing. Invcntory Management: valuation and accounting lbr
inventory - physical locatioD and control of inventory - pla[ning iurd replcnishmetlt concepts -
protectillg inventoty: Value Management, Value eugitreering. value analysis 20 Hours

REFERENCES

Madhuri Shanna, Essentials For Hospital Suppon Services And Physical Infiastructure,

Sakhalkar Bnr. Principlcs Of Hospitals Administration And Plannilrg,Jaypee

Fmncis Cm, Mario C De Souza. Hospital Administration' New Dclhi,2000

Prabhu Km, Sood Sk. Hospital Laboratory Scryices organization And Manlgctnent, Joumal of
Acaderny Ol Hospital AdministLation, t990

5



Marks includinq choice:

Module Marks

I l0

II l0

III l0

IV l5

l5

Total 60

35



IV SEMESTER

SKILL ENHANCEMENT COUBSEI!i 4AI3BBA: HOSPITAL INFORMATION SYSTEMS

Semester Course code Hours per week Credit

{ 4A I3BBA 5 5

Objcctives:

) To understand the role of lT in hospital management

> To familiarise with the latest developments in technology rvith relevance to hospitals

REFERENCES:

Kathleen M., Intbrmatics tbr Healthcare Professional

James O'lTlicn, Tate Mcgrau' Hill, Manager.nent InfBnnafion System

Module I

The hrfonnation Explosion: Infonnation is important - Impact on society - Impact on teaching and

leaming - Impact on Governnrent - Impact on Healthcare - The future of healthcare technology -

The future healthcarc record -Preparing for thc future - Summary. The world oflnformatics. l8 Hours

Module tI

The Electronic health record: Functions of the health record 
-Changing 

functions of the patients

record - Advantages of the paper record - Disadvantages of the paper record - Optically scanned

records - The electronic health record - Automating the paper record - Advantages of the EHR -
Disadvantages of the EHR - Bedside or point-or-care systems - Human factors and the EHR -

Roadblocks and challenges to EFIR implementation -The funlre 20 Hours

Eleclronic Communicatiols: A bit oihistory - Hardrvare atrd software lbl conlrecting - Methods of
accessing information - world wide web (wEB) - Communication Technologies l2 Hours

Module V

TelehealthH istolical perspcctive on telehealth - Types of Technology - Clinical initiativcs -
itdrrlir.tistrative initiativcs Advanlages and Barriers of tclchcalth - Future trcnds - SumtlaryThe

futurc of Infbnlatics: Globalization of Infortrarion Tcchnology Elcctrolric cotntttunication

I(nowledge lllanagelnelll - Gettomics - Aclvauces in public health - Spccch recoglritiot.l - Wilcless

coml ti;g - Security - Telcheakh - lnlbrmatics Educa(ion - Barriels to Information Tcchnology

implcmcnlation 20 Hours

Module III

Securing the Infonnation: Privacy and confidentiality and Law - Who owns the data? - Security -
Computer crime - Role of healthcare professionals 

-Summary. 
Information Systems. cycle: The

information Systems cycle - Analysis - Design phasc - Development - Ilnplementation - Why

some projects fails? 20 Hours

Module IV

Exam hours

I



Peter Norton, Introduction To Computer, Tata Mcgraw Hill

Module Malks

I 10

II t0

III l5

IV IO

t5

60
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Marks includinq choice:

Total



IV SEMESTER

ABILITY ENHANCEIVENT I I: ENVIRONMENTAL STUDIES

SEMESTER COURSE CODE HOURS

PER WEEK

CREDIT

4A148BA 4 4 3

Course Outcomes

COl.Acquire knowledge about environment and enable to contribute towards maintainirrg and

improving the qualiry of the environment.

QQ!. Understand the importance ofprotecting the environment and effect of environtnental

hazards

C03. Analysis the ecosystem and the bio diversity nature ofour country

CO4. Apply the awareness to point our Hot -spot of bio diversity in India and its conservation

CO5.ldentify the effect ofenvironmental Degradation and the role of Govemment in protecting

the envirorunent

CO6. Formulate some action plan to engage in activities for preventing environmental

degradation.

ModUle l: Environmental studies- Meaning- definition-scope-lmportance-Need-Colnponenls

of environment: Lithosphere, Hydrospherc, Atmosphere and biosphere-need fbr public

au areness-Natural resources: Forest resources. Water Lesources, Mineral resources' Energy

Rcsources-Land rcsources-Role of individual in the conservation of natural resourccs-Equitable

use of natural resources for sustainable Iife styles.
(18 Hours)

Module ll: Eco-system- concept-structure-Producers- Consumers- Decomposers-Energy flow'

in the eco-system-Bio-Divclsity and its conseruation: Introduction-Definition of genetic specics

and eco-systeln diversity- value of Bio- diversity-consurnptive use- pt'oductive use- social ,

cthical and aesthctic value- Hot -spot of Bio-diversity- Thleats to bio diversity- erldangered and

entlemic species ol I dia-Cotrservation of blo diversity: In -situ and Ex-situ cousen'aliot].
(18 Hours)

Module lll: Environmental Degradation-Meaning-Types ofpollutions- Causes. effects and

control rncasures ol'Air poltution. watcr pollution, Soil pollution- control of ulban and

EXAM

HRS

38



Industrial rvaste-Environmental Ethics-lssues and possible solutions-Climate change- Global
waming-acid rain- Ozone layer Dcpletion- solid waste management

( 18 Hours)

Module lV: Environmental Protection -National environment Policy- Environmental
legislations-Intemational converrtions and agreements -GATT / wro and environment-Role of
cenlral govenlment -Pollution control Board and its role in environment prorection-
Environrnental Impact Assessment (EIA)- Eco-friendly products- Environment Audit- Role of
NGO in cnvironmcnt protection.- Environlnental movemcnts-Chipko Movement-Apico
Movement-Silent Valley-Environrnental cornn.runication and Public awaleness.

('18 Hours)

References

l. Environment Managcment- G.N.Pandey, Vikas Publishing House

2. Text Book of Environment- K.M.Agrawal, MacMillan

3. Ecology and Economics-Rant Prasad Sengupta- Oxford

4. The Biodivelsity of India-BharuchaEr.ach, Mapin publishing Ltd, Ahmadabad

5. UGC

Marks lncluding Choice

Module Marks

I 15

II t5

ilt t5

IV l5

Total 60
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SEIVESTER IV

SEMESTER COURSE
CODE

HOURS

PER WEEK

CREDIT EXAM

HRS

4BO9BBA 1

Every student shall prepare and submit a report based on indusn'ial visit during the IV'r'semester

under the guidance of a laculty member I month trefbre the end of the senlester. Ei,aluation shall

be done internally. The maximum marks for the course shall be 25.

COURSE OUTCOMES

CO 1: acquire hands oIr experience of how industry operations are executed

CO2: analyses real life envirorunent ofbusiuess

QQ!.- enhance interpersonal skills and communication techniques.

QQ!: acquire practical knorvledge olindustry practices and regulations

lnternal Evaluation

25 marks

Components lVarks

Punctuality 2

Organisation of

repolt

l8

Viva voce 5

Total )E;

40

CORE COURSE lX : INDUSTRIAL VISIT AND REPORT

NIL



V SEMESTER

CORE COURSE X: BUSINESS RESEARCH METHODS

COURSE OUTCOMES

Acquire basic concepts ofresearch and its.types

Gain insight and acquire the ability to apply different research designs

Acquire skill ofdata processing in terms oftabulatiorr and classification.

Generate the ability to write research reports based on approved formats.

co 1.

co2.

co 3.

c04.

Module l: lntroduction to research- Dcfinition - Features -Scope ofResearch - Types of
Research: Basic, Applied, Exploratory, Descriptive ,Experirnental Research, euantitative and
Qualitative-Research Process - Steps il Research (15Hrs)

Module ll: Research problem - Sources of research problerrr- Data collection- prinary and
Secondary Data, Tools and techniqucs for collection ofData: obscrvational and Survey Methods
- Questio*ai'e - Schedule, Difference betrveen euestionnaire and schedule. (25 Hrs)

Module lll: Research design-Mcaning, Imporlance-Sampling Design: Selection of Appropriate
statistical rechuiques : Probability: clusrer, Srratifled, Systernaric, euota, No, probabiliry:
Judgernental, Convenience, snowball -Attitude measulement techniques .

(30 Hrs)

Module lV

Report writing- Types o1'Repoms. c:olrrerrs, stages of Repon rvriting- Foot,ote-Bibliography

(20Hrs )

SEMESTER COURSE
CODE

HOURS

PER WEEK

CREDIT EXAM

HRS

5Bl OBBA 5 4

4L



References

l. O.R.Krishnaswamy; Research methodology in Social Sciences, HPH, 2008.

2. R. Divivedi: Research Methods in Behavior Science, Macmillan India Ltd.,2001.

3. J.K. Sachdeva: Business Research Methodology HPH

4. S.N: Murthy, V. Bhojanna: Business Research Methods Excel Books

5. Levin &Rubin: Statistics for Management, Prentice Hall of India, 2002

6. Gupta S; Research Methodology ald Statistical Techniques, Deep & Deep Publication (P)

Lrd,.,2002

7. Thakur D: Research Methodology in Social Sciences, Deep & Deep Publications (P)

Lrd.,1998.

8. Tripathi P.C:A Textbook ofResearch Methodology, Sultan Chand & Sons,2002

9. Cooper: Business Research Methods 6th edition, MC Graw Hill,

10. C.R. Kotbari. Research Methodology, Vikas Publications

I l. Usha Devi N, Santhosh Kumar - Business Research Methodology

Marks lncluding Choice

Unit Marks

I l5

II 20

I]I l5

IV t0

Total 60
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V SEIV ESTER

CORE COURSE XI . ACCOUNTING FOR MANAGEMENT

SEMESTER COURSE
CODE

HOURS

PER WEEK

CREDIT EXAM

HRS

5811BBA 6 4

43

COURSE OUTCOMES

CO l. Understand the concepts of cost and management accounting

CO 2.Plepare cost shect and budgets ofan organisation

CO 3. Analysc financial statelnents ofcorpomte organisations using accounting ratios

CO4. Apply the conccpts of marginal cosling and standard costing in decision making

Module l: Management Accounting -Meaning, Det'inition, Nature, Scope, Difference between
financial accounting, cost accounting and management accounting-Limitations of financial
accounting- Rccent trends in r.nanagement reporting

(15 hours)

Module ll: Cost Accounting- Concepts, objectives, scope, Uses- Elenrents ofcos! cost
classification-cost centre, cost unit- preparation ofcost sheet. (.15 hours)

Module lll: Analysis and Inrerpretation of financial statements- Meaning, types. Methods
(Brief discussion only)- Ratio Analysis: Meaning and nature, uses, Limitations- Typcs ofratios:
Liquidity-solvency- Turnover- Profitability-Market test ratios- Judgement of financial stabiliry
through ratios (stress should be given to problem solving and interpretation skills) (30 hours)

Module lV: Marginal costing: concepr-definition-features- cvp Analysis: Meaning, importance,
Limitations, uscs of P/v ratio- Margin of safety-Breakeven chart- Application of cVp
analysis(Theory onty) (24 hours)

L4odule V: Cost control Techniques: Budgetary control: concepts, objectives,- steps in
budgetary control- Preparation of Budgets- (cash bud-set and flexible burlget only)- Standard
costing: concept, uses. steps- Dil'fere.ce benveen budgetary co,trol and standard costing-
Variance analysis: (Material and labour (24 hours)



References

Management Accounting: Shamra RK and Sasi K guptha

Management Accounting: RSN Pillai and Bagvathi

Cost Accounting : SP Jain and KI Narang

Cost Accounting :Dr D Agarwal

Marks lncluding Choice

Unit Marks

I t0

II t0

Iil l5

l5

10

Total 60
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VI SEIVESTER

CORE COURSE XIV: ORGANISATION BEHAVIOUR

SEMESTER COURSE
CODE

HOURS

PER WEEK

CREDIT EXAM

HRS

6814 BBA 6 4 3

COl.Understand concepts, theories and techniques in the field of human behavior at individual,
group and organization level.

QQ!. Undelstand personality detenninants within personal and organizational context-

QQQ. Understand concepts of learning and motivation and its context in organizational setting.

CO4. Identi$, the role and relevance of group dynamics in organizational management.

Module l:OrganisationalBehaviour - Delinition. rneaning and nature, scope and application in
managemcnt. Contlibution of other disciplines to OB. Emerging issues in OB - Attitude,
Meaning,Characteristics, and Conrponents of Attitude. Attitude lbrmation, change in attitude
and barriers to attitude..- Leadership . leadership styles. (18 hours)

Module ll: Personality- Determinants of personality, Factors- Personality theories- Trair
theories, Type theories, psycho analytic theories and humanistic theories. (25 hours)

Module lll: Perception- factors alfecting perception.-Learning, theories oflearning- classical.
opemnt. and social theories- Motivation, role and importance , Theories of rnotivation- Hezberg,
Mcgre-eor. Maslos', Bandura (25 hours)

Module lV:Group behavior- Group dynarnics, 1'eatures and types ofgroup, stages ofgroup
developnrent. group norms, group cohesion- Group conflict, types of conflict. conflict resolution

(20 hours)

Module V : Orgarrisational change and development- Nature of work change, Types olchange,
Farctors influencing change, overconting resistance to change - Organisational development-
meanin_u, benetits and steps in OD ( 2Ohours)

45



References:

l. K. Aswathappa, Organizational Behaviour, HPH.

2. Appanniah&, Management and Behavioural Process, HPH.

3. Rekha&Vibha - Organizational Behavioural, VBH. 20

4. Robbins, Organizational Behaviour, Interrational Book House.

5. John W. Newstrom&Kieth Davis, Organizational Behaviour, McGraw Hill.

6. P.G. Aquinas Organizational Behavior, Excel Books.

7. Fred Luthans, Organizational Behaviour. McGrarv Hill.

8. M. Gangadhar. V.S.P.Rao and P.S.Narayan, Organizational Behaviour

9. M.N.Mishra: OrganisationalBehaviour and Corporate Development, HPH.

10. Karamapl : Business Managemert & Organizational Behavioral I.K. lntemational

I 1. N.S. Gupta, Organizational Behaviour, HPH.

12. Jit. S. Chandan, OrganisationalBehaviour, Vikas Publishing House.

13. Sharma R.K & Gupta S.K, Managerrent and Behaviour Process, Kalyani Publishers.

14. K. Venkataramana, OrganisationalBehaviour, SHBP.

Marks lncluding Choice

Unit Marks

I t0

II t0

III l5

IV t5

l0

Totxl 60
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VI SEMESTER

CORE COURSE XV: BANKING THEORY AND PRACTICE

COURSE OUTCOMES

CO1. Acquire knowledge about basics ofbanking
QQ!. Understands the law and practices ofbanking
QQQ. Understands the various banking terminologies
C04. Acquire knowledge ofmodern banking practices

Module l: Introduction to banking: origin and developmenr of banking- srrucnxr of banking in
India- Cornmercial banks- Functions-central bank-RBI: functions. fiscal and monerary policy-
Banking Regulation Act 1949. Loans anti advances: tixed advance, cash crerlit, overdrat-t, letter
of credit, bill discounted- principles of sound lending.

(20 Hours)

lVlodule ll: Banker and custolner relationship: Banker and custon'rer-meaning- General and special
relationship- Types of customers and account holders- minors, joint account holders, pannership
lirms, joint stock company with limited liabiliry, executors, rrustees. clubs antl associations, joint
hindu farnily- Procedure for opening and closing ofaccounts.

(25 Hours)
Module lll: Negotiable insrrunrenrs: [ntroduction-meaning and definition, features, kinds of
negotiablc instruments(meaning only)- cheques: meaning, dcfinition, fbatures- parties - crossing
of cheques- types of crossing- Endorse,rent: meaning, essentials, kinds of endorsement,
Dishonour of cheque, reason for dishonour.

(25 Hours)

I\,4odule lV: Technology in banking: need and imporrance- virrual banking- ATM- credit card-
Debit card- Telebanking,rn-banking, interner banking- RTGS(Real time Gr.oss setrlemenr).
NEFT, Electronic Fund rransl'er'( EFT). swlFT ( society lor worldrvide interbank Iinancial
telecornmunicalior'r)- concept of core banting- Universal banking an<1 Green bankirrg(concept
only) ( 20 Hours)

SEMESTER COURSE
CODE

HOURS

PER WEEK

CREDIT

6815 BBA 5 4 a

47

EXAM

HRS



Skill Development Activities

' collect and fill account opening lbnn of SB and current A/c

' collect and fill pay-in-slip ofSB and cunent A/c
. Drarv diffcrent types of endorscment of clreques

' List customer services o1't'ered by at least two banks of your choice

References

I . Banking Theory larv and practice: Gorden and Natarajan, tlimalaya Pub.

2. Banking law and practice : Maheswati.S.N., Kalyanipubishers

3. Banking Theory law altd practice: Shekhar.K.C, Vikas publishing House

4. Modern banking: K.P.M. Sundharam and E.N.Sundharant, Sulthanchandans sons

Marks lncluding Choice

Unit Marks

I l5

II r5

III t5

IV t5

Total 60



I

CORE COURSE XVI :

VI SEMESTER
681688A : HOSPITAL ORIENTATIONAL TRAIMNG

S em ester Course code I{ours per lveek Credit Exam hours,

6 6Br6BB.{ 2 2

i,:...

Hospital Orientational Training (Atong With Project Work) (Cerlificate of Hospital Training
Should Be Enclosed With The Training Report Of Minimum 50 Pages)



CORE COURSE XII (DSEC)i
MANAGEMENT

PART B

DISCIPL INE SPECIFIC

58I2BBA:HEALTHCARE ENVIRONMENT AND

Semeste r Coursc code Hours pe-r rveek Credit

5 5BI2BBA f, I

Objectivesi

>> To familiarise with the healthca." 
"n 

i.oo...rt 'tt

> To understand the concepts ofmanagement with relevance to hospitals

Module I

Introduction - Theoretical frame work - Environment - Intemal and External - Environmental
Scanning -Economic Environment - Cornpetitive Environment - Natural Environment - Politico
Legal Environment - Socio Cultural Environment - Intemational and Technological Environment.

18 Hours

Module II

A Conceptual Approach to Understanding the Health Care Systenrs - Evolution - Institutional
Setting - Out Patient services - Medical Services - Surgical Services - Operating depSrtment -
Pediatric services - Dental services - Psychiatric services - Casualty & Emergency seryices -Hospital Laboratory services - Anesthesia services - Obstetrics and Gynecology sewices - Neuro -Surgery service - Neurology services. 20 Hours

Module III

Overview of Health Care Sector in India - Primary care 
-Secondary 

care - Tertiary care - Rural
Medical care -urban rnedical care - curative care - Preventive care - General & special Hospitals-
Understanding the Hospital Management -Role of Medical. Nursing Staf[, Paramedical and

Supporting Staff- Health Policy - Population Policy - Drug Policy - Medical Education Policy

20 Hours

Module lV

Health Care Regulation - WHO, lnternational Health legulations, IMA, MCI, State Medical
Council Bodies, Health universities and Teaching Hospitals and other Health care Delivery Systems

20 Hours

Module V Epiderniology - Aims - Principles - Descriptive, Analytical and Expelimental
12 HoursEpiderniology - Methods - Uses 

so

ELECTIVE COURSE I

, HOSPITAL

ADIVINISTRATION

-- Exam hours



REFERENCES

Scth,M.L. Macroeconomics, Laksminarayana agrarval, Edu, Pubagra. I 996

Peter,Z& Frcdrick, B. Health Economics, Oxford Pub., New York, 1997

Shanmugansundaram, Y., Health Economics, Oxford Pub. Nerv York, 1997

Marks nq choice:

Module lvlarks

I 15

II l5

III r0

IV t0

l0

T()tal 60

51



CORE COURSE XIII (DSEC): 58I3BBA: HOSPITAL FACILITIES MANAGEMENT

Semester Course Code Hours per rveek Credit Exam hours

! 5B13BBA 5 { 3

Objectives:

>) To get familiarised with support sewicc systems

> To get acquainted with hazards and its management in hospital environment

Module I

Nutrition and Dietary services - Pharmacy services - Medical Records services. 12 Hours

Module II

Facilities Engineering - Maintenance of Civil Assets - Electrical supply and Water supply

- Medical gas pipeline - Plumbing and Sanitation - Air conditioning system - Hot water

and Steam supply - Communication Systems 
-Biomcdical 

engineering departments in modem

hospitals. 30 Hours

Module III
Laundry services - House keeping services - CSSD-Energy conservation methods - AMC.

13 Hours

Module IV

Ambulance services - Momrary services - Hospital security services. 10 Hours

Module V

Disastcr management - Fire hazards - Engineering Hazards - Radiological hazards.-

Outsourcing of Support services 
-Waste 

disposal and management - few case studies'

25 Hours

REFERENCES:

52

G.D.Kunders, Hospital And Facilitics Planning And Design

Jacob Kline. Hand Book Of Bio-Medical Enginecring

wcbsler J.G And Albet M. Coo, Clinical Engineering Principlcs And Practices

Antony Kelly, Maintcnancc Planning And Control



Marks includinq choice:

Module Marks

I l0

II t5

III 10

15

15

Total 60

53



Ser ester' Hours per week Credit Exanr hours

6 68ITBBA 6 I

REFERENCES:

Goel S L & Kumar R. Hospital core Services: Hospitat Administration of The 215 Centuty

2004 Ed., Deep Deep Pr.rblications Pvt Lid: Ne l' Delhi

Gupta S & Kant S. Hospital & Health Care Administration: Appraisal And Referral Treatise

1998 Ed., Javpee, New Dethi
54

Objectives:

> To understand the importance of patient care management

'Tobe acquainred with the disaster and safery & Securiry Managernent in Hopitals

Module I

Patient centric management-Concept of patient care, Patient-centric management, Organization

of hospital departments, Roles of departments/managels in enhancing care, Patient counseling&

Practical examples of patient centric management in hospitals-Patient safety and patient risk

management. 20 Hours

l\{odule II

Quatity in patient care management-Defining quality, Systems approach towards quality.

Towards a quality framework, Key theories and concepts, Models for quality improvement &
Variations in practice 18 Hours

Module III

Patient classification systems and the role of casemix-Why do we need to classify patients,

Types of patient classification systems, ICD 9 (CM. PM). Casemix classification systems, DRG,

HBG, ARDRG.,Casemix innovations and Patient empowering classification systems. 20 Hours '

Module I V

Me4ical ethics & auditory procedures-Ethical principles, Civic rights, Consulner Protection Act,
patient complainls powers & procedures of the district forum. Stale and National conlmission,

Patient appeals, Autopsy. Torr liability, Vicariouslability. Medical negligence.Central & state

laws, Use-of investigitional drugs, Introduction/need & procedures for medical audit, Audit

administration & Rcgulating commuiftees-Confidentiality and professional secrecy.ethics oftlust
and ethics of rights - autonomy and infonned consellt, under trading of patient riglrts -
universal accessibility - equity and socialjustice, human dignity 30 Hours

N{odule V

Disaster preparedness-Policies & procedures for gencral safety.fire sal'ety procedure-.for

evacuation. disaster plan and ctisis managemcnt . Policies & procedures for maintaining rnedical

records, e-records, lcgal aspects of rnedical records' its safery, prese^'ation and slorage'

20 Hours

CORE COURSE XVII (DSEC): 68ITBBA: P;\TIENT CARE MANAGEIIENT

Course code

-l



Module Marks

I I 2

II t2

III t2

IV

t2

l'otal 60

55

Marks includino choice:

t2



Semester Course code Hours per x'cck Credit Eram hours

6 68I8BBA 5 I 3

Objective:

The primary aim of this subject is to acquaint students to the concept ofbealth insurance, product
development, and various health insurance products both at individual and group level, the
economic services of health insurance, ulderwriting of health insurance policies, marketing of
insurance policies, aims management, the party administration etc., so that the studerts arc ready
for the challenges of the healthcare insurance which is emerging as a sector holding great

promise.

Module I

Introduction,History of Health Insurance, Principles of Health Insurance, Health insurance
Products, Group lnsurance Products. Concepts ofinsurance, life and nonlife 20 Hours

Module Il

Introduction to Claims management . Cashless & Reimbursenrent claim, Significance of claims
settlenlent. Third Party Adrninistrator(TPA) 20 Hours

Module III

Econonric and tinancial lnallageulent ol t{ealth Insurance. Markcting artd servicing of Health

insurance. tT Applications and Legal frzuewttrk in llealth lnsurance, Ethical issues in

insurancc 25 Hours

Module lY

introduction to Medical tourism Concept, Advantage & Disadvantage, Benefits of
Medicattourism, Medical Tourism Organizations, Trends in Demand for Medical Tourism

Medical Tourism Potentials of india 25 Hours

REFERENCES

I, Mediclairn& Health Insurance By Prof Kslritil Patukale

2. Do We Cale: hrdia's Health System By K. Sujatharao

3. Principles Of HOSPITAL Administration And Planning By 8 M Sakharkar

4, Kenneth Black, Jr. Ilarold D. Skipper, Jr. h'e And Health Insurance, Thirteenth Edition,

Pearson Education P\4. Ltd., Delhi,2003.

Marks includ ino choice 56

COURSE XVIII (DSEC): 6818BBA: HEALTH INSURANCE AND MEDICAL TOURISM



Module Marks

I l5

]I l5

III l5

IV I5

Total 60

51



CORE COURSE Xll (DSEC): HUMAN RESOURCE DEVELOPI\,4ENT

SEIVESTER COURSE CODE HOURS

PER WEEK

CREDITS EXAM

HOURS

5B128BA 6 4 3

COURSE OUTCOMES

CO1 :Understand the HRD Practices in corporates

QQ[Contribute to the development and improvement of Organisation's systems and strategies

leading to arr optimal HRD Climate.

QQg evaluates the performance management Programme

QQ!: contribute to thc development, implementation and evaluation of cmployec recruilment,

selection and retention plans

t\ilodule - l: Human Resource Development (HRD):Concept, Origin and Need, Relationship

between human resource managemeut attd huuran resource developtnent; HRD as a Total

System; Activity Areas of HRD: Training, Education and Development; Roles and competencies

of HRD professionals. (25 Hours)

I\4odule - ll: HRD Process: Assessing need for HRDI Designing and developin-e efl'ective HRD

programs; hnplementing HRD prograrns; Evaluating HRD proglarns. HRD Intcr"vcntions:

Iutegrated I ftntran Resource Developprelt Systel.ns, Stalfing lor [iRD; Physical and Financial

Rcsources fot HRD. HRD and divelsity management: HRD Climatc: HRD Audh.(35 Hours)

Module - lll: HRD Applications: Coaching and rnentoritlg, Career managetnettt and

de vclopmcnt; Employcc counselling: Competcncy mapping. High Pcltbrmancc Work Systcms.

Balanccd Score Cald, Appreciative inquiry. Integrating IJRD ivith technology. (25 Hours)

Module - lV: Evaluatrng the HRD EftbIl; Data Gathering; Analysis and Feedback: Ilrdustrial

r.clations and I IRD. HRD Expericnce- in Indian Organizations. Itrtcrnational IIRD expcrierrce,

Futurc of HRD. (23 Hours)

58

DISCIPLINE SPECIFIC ELECTIVE COURSE II

HUMAN RESOURCE MANAGEMENT



References:

l. Nadler, Leonard: Corporate human Resource Development, Van Nostrand Reinhold / ASTD,
New York.

2. Rao T.V. and Pareek, Udai: Designing and Managing Human Resource Systenrs, Oxfbrd and
IBH Publication Ltd.

3. Rao T.V.: Reading in human Resource Development, Oxford IBH Publication .Ltd.

4. Viramani B.R. and Seth, Pramila: Evaluating Management Training and Development, Vision
Books.

5. Rao T.V.: Human Resource Development, Sage publication.

lVlarks includino choice:

IVlodule l\,4arks

I l.+

II t9

III 1+

IV I3

Total 60

59



CORE COURSE Xlll (DSEC) : PERF oR MANCE AND COMPENSATION

SEMESTER COURSE CODE HOURS

PER WEEK

EXAM

HRS

5B13BBA 6 4 3

COURSE OUTCOMES:

CO'1:Understand concepts ofperformance and compensation managelnent and how to use them

to face the challengcs ofattracting, retaining and motivating employees to high performance.

CO2. Describe the process and evaluate the implications ofjob evaluation

CO3. Illustrate different ways to strengthen the pay for perfort.rance link

QQ!. Understand the legally required employee benefits

Module I lntroduction: Concept, Philosophy, History from performance appraisal to

perfbmrance development. Objectives of performance management system; Pertbrmance

management and performance appraisal; Perfomrance Management process: Pertbrmance

planning. Process and Documentation of Perfonnance appraisal, Appraisal Interview,

Perlbnnance Feedback and Counselling. (25 Hours)

Module ll Performance management and reward systems: Performance

Coaching

,Mentofing and Counselling, Competcncy development, Use of technology and e-PMS,

Intemational Aspects of PMS. Perfonnance systems trends, Ethical Perspectives in performance

appraisal. (20 Hours)

Module lll: Job Evaluation: Introduction- Methods of Job Evaluation- Cornpany Wage Policy:

Wage Determination, Pay Grades, Wage Surveys, Wage Components. Modern trends in

compensation - from wage and salary to cost to company concept, Comparable worth. broad-

banding, competency based pay. (20 Hours)

Module lV: lncentives plans for production employees and for other professionals:

Developing ettectir.c incentive plans, pay lbr perlbrmance, suppleurentaly pay benelits,

insurance benefits, relirement benefits, employee sewices benefits. Benefits & Incentive

practiccs in Indian industry. (20 Hours)

Ir/odule V: wages in lndia: Minimum rvagc. fair wage and living wage.- Methods of state

regulation ofwages. Wage dilTerentials & national rvagc policy Regulating paymenl ofwages,

wagc boards. Pay commissions, dcarness allou,anccs, linking wagcs rvith productivity.. Special

60

IVANAGETVENT

CREDIT



compensation situations: krtemational compensation-managing variations. Expatriate Pay.

(23 Hours)

References:

I . Milkovich & Newman , Compensation, McGrarv Hill.

2. T.J. Bergman, Compensation Decision Making, Harcoull, Fort Worth, TX

3. Richard Henderson: Compensation management in a knowledge based rvodd, Prentice Hall.

4. T.N.Chhabra & Savitha Rastogi Compensation management, Sun lndia Publications.

5. Gary Dessler , Human Resource Management, Prentice Hall.

6. Armstrong's Handbook of Performance Management: An Evidence-Based Guidc to Delivering
High Performance :Book by Michael Anr.rstrong.

7. Bhattacharyya, D.K.: Performance management syst€ms and strategies, Pearson Education.

Marks in nq choice:

Module Ir,4 a rks

I l4

II ll

III 1l

IV lt

l3

Total 60

61



SEMESTER COURSE CODE HOURS

PER WEEK

CREDITS EXAM

HOURS

68178BA 6 4 3

COURSE OUTCOMES:

COI : -Understand the behavioural issues at work place

QQlUndcrstand basic concepts of counseling and negotiations.

QQQ. Understand the role of negotiations in organisations

CO4: Acquire negotiation skill to deal organizational issues

lr/odule I Counselling: Introduction, Approaches to Counselling, Goals and Process of
Counselling; Counselling Procedures and Skills, Organizational Application of Counselling

Skills. (25 Hours)

Module ll Changing Behaviours through Counselling: Specific Techniques ofCounselling;

Role conflicts of Managers and Counselling-Application of Counselling in Specific

Organizational Situations: Dealing with problem Subordiuates; Performance Management;

Alcoholism and Other Substance Abuse- Ethics in Counsetling. (35 Hours.)

Module lll Negotiation: Inlroduction. Nalure and need for ncgotiation, llegotiatiul process.

Types and styles of negotiation; strategies and tactics; ban'iers in effective negotiation.

Cornmunicatiou Style. Breaking Deadlocks. (25 Hours.)

Module lV Role of trust in negotiations: Negotiation and ITI etliics in negotiation; cultural

diiGrences in negotialion styles; gender in negotialions: context of mediation; negotiation as

persuasion. (23 Hours.)

62

CORE COURSE XVll (DSEC): COUNSELLING AND NEGOTIATION SKILLS FOR
I\,IANAGERS



References:

I . Singh Kavita - Counselling Skills for Managers (PHI)

2. Carroll, M.: Workplace counseling, Sage Publication.

3. Kottler, J. A., & Shepard, D. S.: Introduction to counselling: voices fiom the field, USA:
Cengage Learning.

4. Moursund, J.: The Process ofcounselling and therapy, New Jersey: Prenticc Hall.

5. Patterson, L. E., &Welf'el, E. R.: The counselling process: A multitheoretical integrative
approach, New York: Brooks Cole.

6. Kolb, D., & Williams, J.: The Shadow Negotiation. UK: Simon & Schuster.

7. Korobkin, R.: Negotiation theory and straregy, Aspen Publisher. 8. Lewicki, R.: Essentials of
negotiation. Alexandria V. A.: Society of HRM.

lVlarks in inq choice:

Module Marks

I t4

II t9

III 1.1

IV l3

Total 60

63



CORE COURSE XVIII (DSEC): ORGANISATIONAL CHANGE AND DEVELOPMENT

SEMESTER COURSE CODE HOURS

PER WEEK

CREDIT

6B.188BA o 3

COURSE OUTCOMES:

QQj-Understand the significance of innovation and creativity in business

CO2:Understand the need for Organisational change and development in the modem

Organisations.

C03: Adapt to changing corporate circumstances and become efficient managers in the modem

era.

CO4: Scale up their path towards career development by means of developing their individual
potentialities.

Module l: CHANGE MANAGEMENT: The importance and nature of change. Change and

human response. Introducing change effectively: Basic steps, factors influencing change-

resistance to change, overcoming resistance to change. (25 Hours)

Module ll: ORGANIZATION EFFECTIVENESS: Organization etl'ectiveness: Concept,

ploblems in measurement of effectiveness. Systern - level criteria ofjudging effectiveness.

(23 Hours)

Module lll: ORGANIZATIONAL DEVELOPMENT: The nature of Organizational
Developrncnt (OD): Assumptions and values. Relcvant systcltrs concepts. Action rcsearch. OD

Interventions: Team intenentions. lnter-group inten'entions, personal. interpelsonal antl group

processes inten entions: A descriptive inventory of OD inteF;entious. (35 Hours.)

Module lV: CREATIVITY & INNOVATION: Creativity & Innovation: Meaning, Need.

Components of Creativity & [nnovation. Organizational Constraints. Organizational environmcnt

tbr Creatrvity & Innovation. (25 Hours.)

64

EXAM

HRS

4



References.

l. Dunnette, M.D. (Ed.) (1976). Handbook of Industrial and Organizational Psychology.
Chicago: Rand McNully.

2. French, W.L.; & Bell, C.H. Jr. (1980). Organizational Development. Londou, Prentice Hall.3.
Herbert, T.T. ( 1981). Dimensions of Organizational Behavior. London: MacMillan.

4. Schemerhom, Osbom and Hunt (201 2). OrganisationalBehaviour.Wiley Publications.

5. Kl.randwalla. P.N. (1988). Organizational effectivencss. In J. Pandey (Ed.1 Psychology in India:
The State-of-the Art (Vol.3, pp. 97-21 5). New Delhi: Sage.

6. Luthans, F. (1989). Organizational Behaviour. London: McGraw Hill.

7. Margulies, N.; &Raia, A.P. (1975). Organizational Development: Values, process and
lechnology. Nerv Delhi: Tata McGraw Hill.

8. McGill, M.E. (1977). Organizational Development for Operaring Managers.AMACO (a
division of American Management Association).

Marks includino choice:

Module Ivl a rks

I l4

II l3

III 19

IV t4

Total 60

65



SEMESTER COURSE CODE HOURS

PER WEEK

CREDIT EXAM

HRS

6B178BA 6 4 3

CORE COURSE XVll (DSEC) : LOGISTICS MANAGEMENT

COURSE OUTCOMES:

CO1:Undcrstand thc structure of supply chains and the different ways through which supply

chains can becorne competitive in the rnarket .

CO2:Explain how to use the levers of the logistics strategy to redefine the points nccessary to

rnake this lramronization.

CO3: Analyse tlic importance of the term "value creation" and to proposc actions in the field of
management of logistics costs towards the cleation of value.

C04: Distinguish the forccs shaping international logistics in a global rnarket.

QQ$;Assess accurately the risks occurred due to loss ol focus on the satisfaction of
end customer deinand

Module lll: Customer Service: Custorner telationship tnanagcment, Custotllcr scrvice

lranageurcnt, Denrand management, Custoner order fulfillmenl' Manufacturing flow

rrarlagemcnt, Procuement management/Supplicr relationship management, Rcttrlls

managemcnt

66

(30 hrs)

Module l:lntroduction to logistics: Fundamcntals of Logistics - Definition and Activitics -

Aims rnd [rnportance - Progress In Logistics and Current Trentls- Organisation and Achieving

Inlegration- elements and objectives of logistics management - Iogistics management v/s supply

chain managcrnent - integratcd logistics: objcctives.

(35hrs)

Module ll: Supply Chain Management: Mcaning and definition- components/ participants of
SC- concept of SCM- Objectives of SCM- SCM process - Factot's driving the evolution of SCM

- objectivcs ofSCM - Bult-whip ctfect - supply chain planning.

(30hrs)



Module lV: Warehouse Management: Introduction; Definitions ; Evolution of Concept of
Warchousingi Importance - Bencllts of Warehousing: Warchouse Operating Principles;
Developing the Warehouse Resource.

(13 hrs)

Books for References:

l. Agrawal D. K., Logistics and Supply Chain Management, Macmillan,2009

2. Ragburam G, and Rangaraj N, Logistics and Suppty Chain Managernenr. Macnlillan
Publication., 2000.

3. Alan Harisson & Remko van Hoek, "Logistics Management and Strategy: Competing
Through the Supply Chain", FT Press, 20ll

4. Martin Christofer. "Logistics & Supply Chain management", Pearson Education Limited,
2005

Marks includinq choice:

Module lVarks

I 19

II t7

III t1

IV 7

Total 60

67



CORE COURSE XVIII (DSEC :RETAIL MANAGEMENT)

SEN/ESTER COURSE CODE HOURS

PER WEEK

CREDIT EXAM

HRS

6B 188BA tl 4

QQ_lUnderstand basic marketing theories, principles, practices and tenninology related to each

functional area of busincss.

CO2:ldcntily the ways that retailers use marketing tools and techniques to interact with therr

custorners and perform basic functions appropriate to each functioual area of business.

CO3:Analyse the contribution ofretailers to the product value chain; consurner rnotivations.

shopprng behaviours, and dccision processes for evaluating retail Offering and putchasing

merchaudise and services; corporate objectives, competitor analysis, and competitive strategy.

QQf Undcrstand horv retailcrs differcntiate thcir oflering as an element in their corporatc

strategy and factors affecting strategic decisiolls involving investments it.t locations, supply chain

and Inlornration systcrns. and custonrer rctention progratn.

Module I :lntroduction to Retailing-lntroduction to Rctailing, Definition, Characteristics,

Evolution of Retailing in India, Retailing in India, Eurerging Trends in Retailing, Factors Behind

the change of Indian Rctail Industry.

(22Hours)

IVodule ll: Retail Formats and operations-Retail Sales by ownership, On the basis of
Melchandise offered, non - store Based retail mix & Non- traditional selling. Retail Operation:

Elements/Components of Retail Store Operation, Store Administratior.t, Store Mauager -

Responsibilities. Inventory Management, Management of Receipts, Customer Seruice.

Managemcnt of Retail Outlct/Storc. Store Maintenance, Storc Sectrrity.

(35Hours)

Itrlodule lll: Store Planning-Design & Layout, l,ocation Planning and its importuncc. retailinq

inrage mix. Effective Retail Space Management. Floor Space Management. (12Hours)

Module lV: Retail lr,4arketing-AdvertisinS & Sales Promotion. Store Positiorring. Retail

Markcting-Mix. CRM, Advertising in Retailing.

68

(14Hours)

COURSE OUTCOI\,4ES



Module V: Retail Merchandising and Merchandise Pricing- Buying function. Mark-ups &
Mark-dorvn in merchandise rnanagement, shrinkage in Retail merchandise managcment. Concept
of Merchandise Pricing, Pricing Options, Pricing Strategies, Pricing Objectives. Types of
Pricing. (25 Hours)

Books for References:

l. Cullen & Newman: Retailing - Environment & Operations, Cengage Leaming EMEA,2OI3
2. Berman &Evarv: Retail Management, Pemtice Hall.,2Ol7
3. Bajaj. Tuli&Srivastava: Retail Management- Oxford Universiry Publications.20l6
4. Gibson G Vedamani: Retail Management: Functional principles & practices, Jaico Publishing
House.20 l4
5. Harjit Singh: Retail Managcment, S. Chand Publication,20l I

6. Newrnan A.J. and Cullen P - Retailing : Environment and Operations (Vikas, lst Ed.),2012
7. Berman B and Evans J.R - Retail Management (Pearson Educarion, 9rh Ed.),2011
8. Michael Levi M and Wcitz BW - Retailing Management (Tata McGraw Hill, 5th Ed.),2013
9. Dunne Patrick M., Lusch Robert F. and Griffith David A - Retailing (Cengage Learning,4th
Ed.).2013.

Marks in ino choice:

Module Marks

l2

l9

l-1

7

E

I

II

IIt

IV
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PART. C

SEMESTER COURSE
CODE

HOURS

PER WEEK

CREDIT EXAIV

HRS

sDOl BBA 2 2

Course Outcomes:

Col: Understand the concept ofCRM in digital era with modem changes in the recent world.

Co2: Identify the dimensions to evaluate customers' satisfaction .

Co3: Apply various strategies to improve the customer loyalty and n.raintaining the long-term-

customer relationships.

Co4: Analyse the recent initiatives taken by MNCs to improve customers' satisfaction coping-

upto their expectations.

Module l: lntroduction to CRM- CRM Definitions, Emergence of CRM practice, CRM cycle,

Stakeholders in CRM, Significance of CRM, Types of CRM, Success Factors in CRM, CRM

Compreheusion, CRM Implernentation. (1 2 Hrs)

ti/odule ll: Customer Satisfaction-Meaning, Definition, Significance of Customer Satisfaction,

Components of Customer Satisfaction, Customer Satisfaction Modcls, Rationale of Custonrer

Satisfaction. Measuring Customer Satisfaction, Customer satisfaction and marketing program

evaluation, Custorner Satisfaclion Practices.

(14 Hrs)

N/odule lll: Emerging Perspectives: Rural CRM. custorrer relationship management ptactices

in rclail industry, hospitality industry, banking ittdr.rstry, telecou intlustry, ar iation industry'

(10Hrs)

lo

GENERIC ELECTIVE COURSES

GENERIC ELECTIVE COURSE I: CUSTOMER RELATIONSHIP MANAGEMENT

2



References

I . Alok Kumar Rai, "Customer Relationship Management-Concepts and Cases,,, pHI

Learning Pv1. Ltd, 2012.

2. Bhasin, "Customer Relationship Managcment", Wiley Dream tech publishers, 2Ol2

AIok Kumar Rai, "Customer Relationship ManagemenlConcepts and Cases',, pHI

Leaming Pvt. Ltd,20l2.

3. Chaturvedi. "Customel Relationship Management", Excel Books. 2009.

4. Sheth J N, Parvatiyar A. and Shainestr G,"Customer relationship manageme nt-

5. Emerging Concepts, Tools, & Applications,', Tata McGrarv-Hill Education , 2009.

Marks includinq choice

Module Marks

I r0

II 12

III 8

Total 30

I

]L



GENERIC ELECTIVE COURSE II: SERVICE IVARKETING

SEMESTER COURSE
CODE

HOURS

PER WEEK

EXAM

HRS

5DO2BBA 2 2 2

Course Outcomes:

(12Hrs)

12

CREDIT

CO'l: Appreciate the challenges facing the serrrices marketing in traditional commercial

rnarketing, e-rnarketing and nou - commercial environments.

CO2: Identifl, the differences between marketing physical products and intangible seruices,

including dealing with the extended services marketing mix, and the four unique traits of services

marketing.

CO3:Recognise the challenges faced in sen,ices delivery as outlined in the services gap model.

CO4: Forecast the new innovations in the services industry and become the recipients of better

services quality cnsured by bcst corporates.

MOdule l: lntrOdUCtiOn- Growth ofsenyice sector - De{inition, features and types ofservices -

designing of service - Service Marketing versus Goods Marketing- 7 P's Services Marketing

Mix-- Service marketing triangle- Service mapping . (10Hrs)

Module ll: Consumer Behaviour in Services Marketing-Customer expectation of sen'ices -

Factors influencing custolner expectation ofserviccs - Customer perccption ofset',/ices

Customer satisfaction . (6Hrs)

Module lll : N/anagement of Services Marketing- Service strategy fol an effcctive dcnland -

Sen'ice strategy for supply - market segmentation, Targeting and Positioning' (8 Hrs)

Module lV: Delivering Quality Services-Quality gap - the custornel expectation vs. actual

services - Techlique to augmetlt the gap - Performance gap - Ptotnise vs Delivery - Strategy

tbr augmenting the gap - Comtnunication gap-Measuring Service Qualiry: SERVQUAL Scale'



Reference Books

l. S.M. Jha, "Services Marketing" Himalaya Publishing House. 2017

2. Christopher Lovelock "Services Marketing" Pearson Education, I lth edition 2017

3. Adrian Payne, "The Essence OfServices Marketing" Prentice Hall oflndia pvt Ltd., 2014.

4. B Santhanam, "Services Marketing" Margham Publications, 2014

5. K. Douglas, Hoflman, John E.G. Bate Son "Essentials of service Marketing" Dryden press

Series, 2013.

6. Helen Woodroffe - "Services Mar.keting" Macmillan publications,20l2.

t\.4a includino

Module Marks

II t

III 7

tV l0

Total 30

73



GENERIC ELECTIVE COURSE lll: E-COMMERCE

SEMESTER COURSE
CODE

HOURS

PER WEEK

CREDIT EXAM

HRS

5DO3BBA 2 2 2

Course Outcomes:

CO I : Familiarize the basic concepts and methods of c-commerce

C02 :Understand how e-commerce affect today's business lvorld

CO3:ldentify tbe precautionary measures to be followed while enterilg in online transactions.

CO4: Analyze factors influencing the success of e-commerce.

tVlodule l; lntroduction to e-commerce:- Meaning, c-onccpt, ofigin. hllpofial1ce. features,

benetits of e-commerce. Challenges and lirnitations of e-commerce. (10Hrs)

Module ll: Business models of e-commerce:- B2B, B2C, C2C. Factot's influencing the success

of e-commerce. (6 Hrs)

Module lll: Electronic payment systems:- Introduction, online paymcnt methods, Debit card.

credit card, c-cash, e-smart card, e-chequc' e-wallet, stored valuc card (gift card), Electronic

lund transfer(EFT), Digital currency, M-cor.nmercc. (12Hrs)

Module lV: Recent trends in e-commerce:- Digital signature, digital certificate, Bion'retrices

Infonnation & Tcchnology Act 2000. Seculity issues in c-commerce'

(8Hrs)

14



References

l. Ashoke Ghose, Basics of E-commerce. Legal & Security Issues: NIIT Publisher

2 .Bejajnath E-comrnerce, The cutting Edge ofBusiness

3. R Kalakota E-commerce

4. Douglas, The internet book

5. Aleon, Intemet in a nutshell

6. Intemet and web design. R&D Wing, Mac Million

7. Rayport, Jeffrey F and Jaworksi, Bemard J, Introduction ro E-Commerce, Tata Mc Graw Hill,
New Delhi

Marks includinq choice:

Module Marks

I 8

II 5

III l0

IV 7

Total 30

15



GENERIC ELECTIVE COURSE IV: EVENT MANAGEMENT

SEMESTER COURSE
CODE

HOURS

PER WEEK

CREDIT EXAIV

HRS

5D04BBA 2 2 2

CO I : Understand the concept and significance of event management.

CO2: Familiarize the techniques to improve event finance, sponsorship and cost control.

CO3 : Practice preparing time lirnits for evetrl.

C04: Develops skill for conducting an event

Module l: lntroduction to Event Management: concepts - nafiire - scope - Evolution of

professional event management- significance and components of events - event co ordination.

(8Hrs)

Module. ll: Conceptualizing and designing Event: key elements of events - activities in event

nlanagement-planning-organizing-staffilrg-leading-coordination-controlling-event

management information system.

(10Hrs)

Module. lll

Event Production - Staging an event - choosing tlre eveltt site - developing the theme

- conducting rchearsals - providing services - atranging catering - inter personal skills. Event

Marketing, Finance Management in events, Safety and securiry in event.

(10Hrs)

Module lV: Evaluation of Event Performance: basic evaluation process - measuring

performance - formativc evaluation - objective evaluation - summative evaluation - correcting

deviarions. (8Hrs)

t6

Course Outcomes:



References

l. Event Marketing and Management :Sanjaya Singh Gaur &Sanjay.V.Saggere

2. Successful event management : Anton Shorie, Bryn Parry

3. Event Management : A.K.Bhatia

4. Best Practices in Modem event Management : Gold Blatt

5. Professional Event co ordination : Julia Rutherford Silvers

6. Event Planning : Judy Allen

7. Hand book of conferences and meetings b y David seekin

Marks includinq choice:

Module Marks

I '7

II 8

I]I 8

IV 7

Total 3 (.i

77



SEMESTER COURSE
CODE

HOURS

PER WEEK

CREDIT EXAIvI

HRS

5DO5BBA 2 2 2

GENERIC ELECTIVE COURSE V: DISASTER MANAGEIVENT

Course Outcomes:

COI: Understand the factors contributing to disaster

CO2: Acquire knowledge about the various precautionary neasures to reduce the disasters

CO3: Understand the IT techniques in disaster management

CO4 : Identifo the role of NGO and Govt. in disaster managemenl

Module l: Disaster:- Meaning, Definition. Phases of disaster. Classification of disaster:-

Natural- Flood. Cyclone, Earthquake, Landslide: Man-made- Fire, Pollution, Nuclcar disaster'

Biological disastcr (Causes & eft'ccts) (12 Hrs)

Module ll: Vulnerability Analysis:- Vulncrability:- meaning. conccpt. Sttategic dcvelopr.nent

tbr vulnerability analysis. Disaster Risk Reduction (DRR) (6Hrs)

Module lll: Disaster Management: Pre disaster prevention, Prediction. Disaster preparedness-

disaster.preparedness plan; long term and short tem.Warnings, safety lneasules. Post disaster

managernent:- Damage assesslnent, remedial nteasures, rehabilitation.

(12Hrs)

Module lV: Role of IT in disaster management: Role of Govt. NGO, Volunteers and social

workers in disaster management. (6Hrs)

References

l. R.B Singh(Ed) :Disaster Management, Rawat Publications, New Delhi

2. fl.K Gupta(Ed) :Disaster Management, Universiters Press. India:

18



3. R.B Singh : Space Technology lor Disaster Mitigation in India (INCED), University of Tokyo

4. Dr. Satender :Disaster Management in Hills, Concept Publishing Co., New Delhi

5. M.C Gupta : Manuals on Natural Disaster Management in India, National Centre for Disaster

Management, IIPA, New Delhi.

6. R.K Bhandani : An overuiew on Natural and Manmade Disaster & their 44 Reduction, cSIR,

New Delhi.

7. R.B Singh(Ed) :Environmental Geography, Heritage Publishers, New Delhi.

Marks includinq choice:

Module Marks

I t0

II 5

III l0

IV 5

Total 30

79


